STOREFRONT RECRUITING

You can never start too early in securing storefronts. Of course, it's going to be a bit different this
year. And that means adapting your approach. Here are some of the best tips to help you do just
that:

e  Grocery stores and home improvement stores are both essential businesses. But they are
receiving policies and procedures for Coronavirus from corporate. Make sure you approach
the store/company Manager with this in mind. Do some research and find out the policies
in place so you can adapt your approach and relate how Show-N-Sell will meet these
guidelines.

e Right now, resources are tapped thin in these stores. Consider sending an email or leaving a
message for the Manager to call you back. The reality is, you're not going to be their first
priority right now. After a few attempts, and still no response, only then try going in person.

e Think of other high-traffic, essential businesses in your area to contact. As other businesses
begin reopening, reach out to them as well.

e  Use the COVID-19 recommendations in this guide to help the Manager/Owner understand
that above all else, safety comes first. This will help ease their mind while it is still uncertain
what the fall recommendations will be.

SAMPLE EMAIL / SCRIPT

Hello [NAME],

This is [YOUR NAME] from Scout Troop [Troop #]. Our Scouts are holding our annual popcorn
fundraiser this year. The funds raised supports their ability to participate in our local Scouting
program.

Due to the coronavirus, it's going to look a lot different this year. However, with everyone's safety
guidelines in mind, | wanted to reach out regarding hosting a Show-N-Sell at {STORE NAME] in
[MONTH].

Much can change between now and then, so I'm not looking for a definite answer today. What I'd
like to do is confirm you’d consider it and then reach back out for a yes or no as the date draws

closer.

Can | reach back out in [A MONTH, A FEW WEEKS?]?
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